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Abstract

The purpose of this research was to study the influence of K-Pop idol presenters in online marketing on
purchaseintention of Thai entrepreneurial brands. Quantitative research was done with a conceptual framework
based on trustworthiness, expertise, attractiveness, respect and similarity (TEARS) model of celebrity
endorsement, idol attachmentand human loyalty concepts, and a literature review. Data was gathered by online
questionnaire from 242 samples who were K-Pop idol fans for over one month, and whose prefered K-Pop
idol has presented at least one Thai entrepreneurial product or service. Data was analyzed by SPSS Statistics
to discern relationships between factors. Results were that K-Pop idol physical attractiveness, parasocial
interaction, and human brand loyalty positively affected consumer purchase intention, whereas K-Pop idol
attributes such as trustworthiness, expertise, respect, and similarity had no significantly positive effect on
purchase intention. In addition, parasocial interaction also significantly impacted K-Pop idol human brand

loyalty, trustworthiness, and expertise.

Keywords: Korean fan club; Parasocial interaction; Fan loyalty; Korean idol; Presenter; Purchase intention
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