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Abstract

The objective of this research is to study factors influencing people' intention to use the public utility
mobile apps. The factors include trust in technology, perceived organizational trustworthiness, media
influence, social influence, perceived usefulness, perceived ease of use, and compatibility. This research is a
quantitative research using questionnaires as the collection method. Samples are people who have never
used the mobile app of MWA and MEA in Bangkok and surrounding areas. The result shows that media
influence, social influence, perceived usefulness, perceived ease of use, and compatibility have impacts on

the intention to use the public utility mobile apps.

Keywords: Technology acceptance model, Public utility mobile application, Usage intention
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5. HAaN1329¢
51 msnadaudaanadiiasaunesda
Lmuaa‘umu"l,@i”gﬂﬁw"l.ﬂwmauluﬁauﬁuﬁun@ué’msz{hmu 30 A% LAONATEUANULANIZENY B
LULFIUINY wazU3uTadnnny WasNIBLULFeUANNS W 235 70 gniandiaTziasdliznay (factors
analysis) Lﬁafﬁ"ma;maaﬂ'aﬁwmm%m%’mwiazﬂaﬁ'ﬂ Iinmusilunsasiasey lasnsiwuadn Factor Loading
vosdusdasiidngandt 0.5 uazdaslifdn Factor Loading géludmudunnii 1 duds uazldvinmmasey
anufinslag3tnswiasulszantuoaniaasnsoutna (Cronbach’s alpha) lZinmsilumsasiasaufiszau
anwindeiialdvasniasiadasiisnesdulsziniuasivasasautnannnin 0.7 wod ansdulaluszuy

WAl g &IIFWNAVAIRNUILIIWTAT 0.811 AMVUILTaNVBIRUILIWT AN 0.864 BNTWaVaIFaTAN 0.894
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dnswantadiauian 0.848 naTuFUazlumiden 0.936 naiutaaudtalunisliauden 0.894 A
saandanuylinude 0.809 awashaazlfnuda 0.779 KUY Ta
5.2 anwaen19LIzEINIMEATVBINGNAIDL
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NWSSHRlEAE M snane o dua g (Simple linear regression analysis) LazN13LATIER
MINaAnasWnAn (Multiple regression analysis) I@mﬁmumzﬁuﬂfﬁﬁﬂﬁmﬁ@h p-value %aanii 0.05
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ATHN 1 HaMTIATZANTNADBE

1 Q a ‘{ 1 Q a ‘=§
AaNlszansnanay | ardndszansnnnay

Model T Sig.
B Std. Error N1A3311 (Beta)

(Constant) -0.727 0.305 -1.795 | 0.004
Trust in Technology -0.323 0.063 -0.214 -2.362 (0.018*
Perceived Organization Trust

-0.012 0.042 -0.011 -0.278 | 0.701
'Worthiness
Media Influence 0.331 0.056 0.290 5.960 |[0.000*
Social Influence 0.241 0.063 0.209 3.803 [0.000*
Perceived Usefulness 0.593 0.061 0.505 9.707 {0.000*
Perceived Ease of use 0.328 0.049 0.222 4.558 |0.002*
Compatibility 0.234 0.059 0.331 3.695 [0.008*

* p-value < 0.05
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