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Abstract

The objective of this study is to investigate the factors influencing continuance intention to use cloud CRM.
This research is quantitative research on an online survey with the 210 sample sizes that gathered from the
person who have used the Cloud CRM System. The results show that Satisfaction, Collaboration and Task-
Technology fit directly influence Continuance intention to use Cloud CRM factor. In addition, Expectation and
Confirmation indirectly influence Continuance intention to use Cloud CRM factor. In the other hand, the User
Adaptation factor is not effect Continuance intention to use Cloud CRM factor. Moreover, the Perceive

Performance factor indirectly influences Satisfaction factor.

Keywords: Continuance intention to use; Cloud CRM; Expectation Confirmation Theory
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