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Abstract

Nowadays, social media has been significantly used broadly to gain the efficiency in advertising. Using a
celebrity online for advertising a product has become a trend in Thailand. Consumers trust recommendation from
online source. There customers tend to believe the information from celebrities’ online via social media rather
than from the company. Many studies have found that consumer often seek for the information about their
interested products from internet before making decision to buy products. However, there were few studies about
relationship between celebrities’ online and consumer’s purchase intention in Thailand. While there is increasing
in using celebrities online to communicate with consumer. Therefore, the purpose of this research is to study
relationship of six factors namely informativeness, entertainment, celebrities’ online reputation, celebrities’ online
trustworthiness, perceived usefulness of recommendation and attitude toward celebrities’ online have influence on
purchase intention.

This study is a quantitative research which used questionnaire to collect data from 400 samples. The simple
regression and multiple regression analysis were conducted to analyses the data. The results revealed that
entertainment and informativeness had affected attitude toward celebrities’ online. Moreover, the findings showed
that celebrities’ online reputation, celebrities’ online trustworthiness, perceived usefulness of recommendation had
significant influential effect on attitude toward celebrities’ online and purchase intention. This result will be benefit

to enterprise which they are developing marketing strategies.

Keywords: Celebrities’ online, Social media, Blogger, Recommendation
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e p = 0.000 (@ni’ldﬁ 2 e 3 WRAJ Regression model PaIFIUN 1 uae coefficients madﬁaLLﬂiﬂﬁuﬁﬁﬁu)
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Model Sum of Squares df Mean F Sig.
Square
Regression 186.654 3 62.218 314.003 0.000*
Residual 70.539 356 0.198
Total 257.194 359

RUTLLAG *p<0.05
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19731 3 Coefficients maaﬁ'«mﬂmlwa@laﬂﬂuﬂmmmam@aaﬂau

Ay Adnlszansnanay | mdnlscanionnas t Sig.
(B) USUa1A337% (Beta)
fAnasf 0.062 0.540 0.590
INF 0.106 0.096 1.971 0.049*
ENT 0.372 0.424 10.038 0.000*
PU 0.496 0.417 9.168 0.000*

WANEIAG * p < 0.05 R =0.852, R = 0.726, SE = 0.44513
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Model Sum of Squares df Mean F Sig.
Square
Regression 115.756 1 115.756 350.846 0.000*
Residual 118.116 358 0.330
Total 233.872 359
WANELAG * p < 0.05
@797 5 Coefficients vasifastnnasanutndadavosmarsaoonlal
aaus Adnyszans Adntszans t Sig.
nanoy (B) nanasilsy
N17331% (Beta)
fnaafi 0.640 4.603 0.000
RPT 0.705 0.704 18.731 0.000*

MANBIAG * p < 0.05 R = 0.704, R* = 0.495, SE = 0.57440
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Model Sum of Squares df Mean Square F Sig.
Regression 95.114 1 95.114 391.312 0.000*
Residual 87.017 358 0.243
Total 182.131 359
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WUNELAG * p < 0.05 R = 0.723, R’ = 0.522, SE = 0.49301
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Model Sum of Squares df Mean F Sig.
Square
Regression 105.878 2 52.939 255.326 0.000*
Residual 74.020 357 0.207
Total 179.898 359

ANLLAG *p<0.05

@137197 9 Coefficients V91378 NANAAINITAILATANLTLALSAD DU bRt bAALUZIN

aauls Adnilseans Adndszansaanasiliu t Sig.
aanas (B) N101331% (Beta)
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WuNELAe * p < 0.05 R = 0.767, R’ = 0.589, SE = 0.45534
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