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Abstract

Consumers have changed drastically. Marketers need to adapt themselves to fast-changing business
environments. Changes bring in new opportunities for marketers to offer new products/services and marketing
strategies that are in line with the needs and lifestyles of consumers. This paper seeks to address the need of a
group of male consumers which is interested in exercising to build strong and beautiful muscles, the so-called
“Spornosexual” by marketers. Because the current topic is relatively new and there is limited marketing literature,
additional research has been conducted to assess market opportunities and provide insights on how to formulate
suitable marketing strategies for this group of consumers. The paper begins with the definition of spornosexual,
followed by the description of their lifestyles and product interests. The paper concludes with the recommended

marketing strategies suitable for the behaviors of this group of consumers.
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