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Factors Driving Personal Information Disclosure:

The Case of Facebook Single Sign On

Ekaphan Pattanavijit*
Ziios (Thailand) Limited

*Correspondence: ekaphan_p@hotmail.com doi: 10.14456/jisb.2017.11

Abstract

Nowadays, smartphones are being used more widely and become a part of our everyday life. Effectively
using smartphones is adopting apps to fulfill user needs. App developers also try to build apps that match
user needs. To provide more personalized services, it is necessary to retrieve users' personal information.
One approach to get user's personal information is using single sign-on. So, we aim to explore factors
affecting the disclosure of personal information through single sign-on, based on the Privacy Calculus theory.
Sample data are collected from online questionnaires. Respondents are users in Thailand who have
smartphones or tablet computers and sign on to access apps by their Facebook accounts once. Results
show that factors influencing the users' decision to disclose personal information through Facebook single
sign on are perceived control over the use of personal data, privacy concern, trust in providers, perceived
risk, monetary benefits, and value of personalization. Factors relating to benefits have more influence on

personal information disclosure than cost factors (users' loss of privacy).

Keywords: Privacy Calculus, Personalization, Perceived Risk, Monetary Benefits, Personal Information

Disclosure
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dlinud fiasnslrzuumiasderhldatadon Juhldgauadgiundn

auNAgIuTl 4: MIsuFanuFsssInalunvavdanuailalunindawsdayariiunisasdaidildass
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et al., 2001; Chandon et al., 2000; Sweeney and Soutar, 2001) naUszlasufiAsIAUERaTgNEANTElUNS
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& T L,
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4. 25713798

mu%"cﬁ'ﬂf?l‘*ﬁmﬁﬁ'ﬂL‘Ti\‘lﬁmmimmﬁm]”agalugﬂuuwaaLLuuaaumuaauvlaﬁ wazldmaiwuazwanga
daths Tasldngwannamaly (Rule of thumb) (Schumacker and Lomax, 2012) wazinuadwiunga
fathe 5 audenitasauds Tasswdsuiidrudsranua 35 @TaLLﬂﬁa'mmsnﬁ’]mm“uum“uaamjm”’;aﬂ’m"lﬁ
WAL 35 x 5 = 175 A1a8ng w%ff@‘iai”ﬂﬁﬁwmwﬁamaLﬂu 200 A1aend LLa:Lﬁaﬂﬂq’mﬁamﬂmwﬂwsqw
fataluuing I@ﬂﬂéjwd‘sama;‘?ﬁ@auLLuuaaumuﬁa Q’lﬁﬁmUiﬁLLawﬁﬁnwslﬁﬂwsad%aL“lTﬂ%ﬂiﬁgaLﬁmw"m
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?TagaLﬁmﬁ"umﬂ%’mumsm%aL’:T’fl‘ﬁﬂ%’aLﬁmuuuaw §uh 2 vieuadinsnumandainsdayadinyaaac1t
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81984

mﬁujﬂ'nmﬁm

INUAAIN mim"ﬂ”agamm_qlﬂﬂamuuawﬁmwmﬁm
NIuaaIN ﬁaylaﬁ'amﬁlﬂﬂauuuawmawimawazgﬂ
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AauladaNn Dinev and
Hart (2006);
and Poti (2013)

Moloney

AINNNIIRLNEINUANNIE

FIUA

%

YNuAANNIIRIN agamawhumw:gﬂﬁﬂﬂ%
Tunefifia
rudanannaitteyavasvitnarvazgninluls

wRIIUse ool

aauilasan  Chellappa
and Sin (2005); Dinev
and Hart (2004, 2006);
Xu (2007)

AN uvl,'j"'s']ﬂﬂu;ﬂﬁu%ﬂ'ﬁ

' a v a P A A =
rudad glduinisfanasmsfivisiweluniaiiy
%’ﬂmiagaquﬂﬂamaoﬁm
‘YhuﬁmﬁQ’lﬁu?msa:{ﬂmwaﬂiﬂmﬁﬂuaammﬁaﬁ

muhdayay asvinu s

@aLiad371n Dinev and
Hart (2006); Malhotra et
al. (2004); Moloney and
Poti (2013)
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MTNN 1 ALY UAZUREINNN (6iD)

1398 ABLNIfaY 81994
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Tayaduyanalasglf Tl and Poti (2013); Veltri et
rulianuddyiuismaiudeys msinwdaya | al. (2011)

Lm:msl,t,a_iaﬂuﬁaQaa’mgﬂﬂamawi'm

nadszlomififenutuen | inudadiinislasuainaaainnisldwuanwd | aauasann  Moloney

ANNEINTY and Poti (2013)
UAAIINIT LA TUATUWURZANINNAT PEIN LN
ANNEINTY
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PaA1n7Y LLa:mmiﬂiuLﬂaﬁwuammmvl,uauwuﬁnumslunqwﬂﬁlwmmﬂu LaTNazauANULAIlae
a  a a ao [ 2a o o v o v o o
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Olkin) #i¥1NN1 0.5 (Hair et al., 2010) Wui1 KMO #ilefwaanis 5 nsjwﬂﬁ]fﬁ‘ﬂﬁﬂ"\mnniw:ﬁuﬁﬁmu@nnﬂaﬁ'ﬂ
LLam'j'nTagaﬁﬁwﬂ%ﬁﬂmumm:au aaugasraulszanssannvasasoualuen i 2
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Tt Cronbach's
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mﬁujﬂ'nmﬁm (PR1-PR5) 0.879
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ﬁnﬂﬁfué’ﬁﬂvlﬁﬁm'ﬁa{'mﬁ‘sLLUS’LWJ‘@T’;smsmmLaﬁﬂ (Mean) vasazuuudadinaluudazngudads 1ia
il lglunmsdiensAlusrau
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