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Abstract

The objective of this study is to examine the factors influencing visiting museums in Bangkok. This
research is quantitative research. The study was collected from 200 samples. Data was gathered by online
questionnaires together with attached video online and computed with statistical software to determine the
relationships of factors from the above theory and model. According to the results, this research found that
factors - Informativeness, entertainment and source credibility influences attitude toward behavior with
intention to visit museums. The subjective norm also influences intention to visit museums as well. However,
this research finds that perceived behavioral control may not be applicable intention to visit museums, as the
majority of respondents are between the ages of 26 and 30 and ages 40+ years that have free time on
vacation and money to pay for the entrance fee but they are interested shopping malls or entertainment place
that can satisfy needs of more than museums where have facilities and offers a wide range of interesting
products so not be applicable to spending time for museum visits and did not see the value of the money

that they paid for museum visits.
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NMIReUNUTaYafiznawis (Missing Data) UadunuzaunInd win 200 1o wud liddayalafiang
4 A U U =3 v A o v v o v v
win asnngianldsuunseumuaawladlunnfiutoys Seimualdiaaudionudainauasuynds
A9 ﬁaiﬂwuﬁagaduuﬁmmmﬂﬂ fAsumImaseumInnsluansuzlnd (Normal) WU §IUNINGD
a a a A A o L&A W va a A @
wisdraziimInezanouuulnd lasfiiessdudarisunldlddnminszansuudndudimInszansdoya
wwuifdauszan wdllanuddrinninusiinasgiwlisnin damugadeiidiaslsdayadinanniinned
806 I@ﬂ"l,aiﬁﬂm‘m,ﬂiamifaga (Transformation) Lﬁalﬁﬁagaﬁmim:mUluﬁ'ﬂwmzﬂﬂﬁ
5.2 13U ABANMNINLILATANNATIVDIUL LD UAN
nwitsitlenareuanuidaialevasuuuseunny lasltmInasauanunesvasuuugaunny (Reliability)
a ] Q a Qf o v dl v 1 J A dl
NIMIIANLRANENLUT=ANT Cronbach’s Alpha lasiuualidiladduinnit 0.7 auld Fefiaduinumin
manzandmrIUnwIdendanudeiia  wennnitdslanazeuanuasivesuuusauany (Validity) 28013
a 6 6 . A a ' ° a 3 1 ' a a waa
Aemzasdlsznay (Factor Analysis) tWadanguuazaadwindudslwaglunguidoanu lasldiinmamyu
o {a ' ' 2 ' ' aa '
wnuluansazad Varimax Rotation il Factor Loading lsidndn 0.5 GaanmInaraunLIn AgiAvaILe

AZAILUTHRZT AN DN N UTNIRNA AILRAIANFD AV ILARLT DN DNNNHIULN UHAINANTIIN 1
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a9af 1: n’]ﬂ‘f‘fﬂ’)’miﬁ‘ (% of variance = 8.516, Cronbach’s alpha = 0.879)
a ) v v aaAa L= g
AdlesaulaiaztinliauianAnsAmsinndu 4.24 0.719 0.821
Salaaanlatingaditanidulsz lami s N UNNTA AT 600 4.16 0.702 0.863
Adlesaulavimoldamfanasouing 4.22 0.708 0.836
a 1 ra a o 4 Q. Qs U é/
Salaaanlatit ol ARNTA N RERIITNUSW AN NN 4.34 0.705 0.833
Salasanlatitivlrauianinuanlalun s suANT AN 4.25 0.721 0.751
112981 2 : AMNUWLNY (% of variance = 7.125, Cronbach’s alpha = 0.839)
aunfaIn "SﬁIaaau"l,aﬁﬁnLauamwagmﬁmﬁuﬁﬁﬁﬁmeﬁ 4.32 0.671 0.794
aufadn 3alosanlaikinianannuinaulaliuiNAsA e 4.31 0.645 0.797
© a o ad & o vaa o ¢ & A
auAadn nstianedflesanladrilvinsn el duninenaany
o 4.32 0.700 0.803
NNANVAANG
awAaI1 maienanansuluANsA v I auiaa Ny awla 424 0.716 0.747
Falesanladsroliaunssndsamiilaswldannidy (@aun
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udagluso)
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ATIUANANNUNL TN aNINT U
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. . 4 ¥
FIUNUTNTU AxTIBiNaNN T faanndn
238N 4: IARAGADNDANIIN (% of variance = 7.366, Cronbach’s alpha = 0.861)
Salananlatitiulvaunaulatio nuANsA AN 4.19 0.614 0.820
; aa > U
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AN 0 looon lRiinEkaSaINNTA M b anlanInnin
e e oA e 4.25 0.714 0.715
ININARI D FINUNW
Adlasaulaivhldauianddewis il 423 0.677 0.870
SalananlaivinlvaunaulasassnlunN oA 4.06 0.750 0.773
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wIMIUUA
DWITRAUDNAKIWATOUATY LN URIaENANaTvnaz T ayan
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DURWANNTA TN TN DTUTNINNRIAN DD bATE 4.01 0.696 0.772
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sursunuiazldARsAmel Wesanialosswladiniaus
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