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Abstract

This research studied on biases and behaviors that affect experiences of financial fraud on online platforms
with using the real fraud cases that happened in Thailand’s Twitter. The Research applied concept of Optimism
bias, Risk-taking behavior, Similarity, Experience and Opportunity, Privacy disclosure, Nudge, FOMO (Fear-of-
Missing Out) and Transaction Convenience and Self-control and collected data through an electronic
questionnaire with 180 participants and were validated by constituent analysis and validation by Cronbach's
alpha coefficient. and hypothesis testing with linear regression analysis. The findings concluded that Optimism
bias, Risk-taking behavior, Similarity, Experience and Opportunity, Privacy disclosure, Nudge, FOMO and
Transaction Convenience and Self-control affected the experience of fraud on online platforms. This research
has created a conceptual framework that describes the factors that may influence the credibility of financial

fraud on online platforms that will be the basis and lead to further studies in future research.
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& (Norris & Brookes, 2021)

m3szfia (Nudge) gnihanlglunsafunenssalnelustuuusuna (Neuhaus, 2020) a’mmil,%asl,wﬁaga
asswininduess luusunmsaasulededud mia:ﬁﬂLﬂﬂ’wmﬁuwmﬂlumiﬁ;‘J]”uﬂmﬁmﬂinﬁuﬁ'umaLﬁaﬂ
WInIN Imlmww:l,fiaﬁu@i’wﬁmﬂ‘*ﬁ’ﬂaqﬂﬁmammm@ 1w nsaaldslugn Lﬁadama@iawqaﬂﬁu@iaﬂﬁu
andLwang (Cheah, Ting, Cham, & Memon, 2019)

WWIAANIINRIANNTZUE (Fear of missing out #38 FoMO) La‘jum’]uj@?ﬂ"i@mﬂ”\naﬁ@uawa:wm@‘*ﬁaga
wansol dezauniaot vﬁamm”@?mlmﬁmwzmmxammz@jmsﬁum (Przybylski, Murayama, DeHaan, &
Gladwell, 2013) nitslunninssuuaaifisniiz FoMo ﬁamifﬁmﬁymwé’aﬁnﬂ@”@ﬁu’lﬂ%a (Post-purchase
consumer regret) mﬂaﬂaﬁgﬂﬂiz@uaﬂ"mdfuwﬁug&ms@”@ﬁﬂaﬁawa:vlﬁmmzawLﬁanmmu"l,ﬂvl,@‘f (Park &
Hill, 2018; Przybylski et al., 2013)

wananil ANAZAINVBINIIFNGINTIN (Transaction convenience) nanefis AlFioduInUazANN
We muﬁ';juﬂﬂﬂ%'ujﬁdaNa@iagsmw (Berry, Seiders, & Grewal, 2002) LLa:sLuu'i‘umaaq‘smsu N
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Iurhnvasauiulnsaniiafiatianaunumafidaswnwiiasiaia (Debit) S1wauwn (Hayashi, 2012)

2.7 NMIMNIUANAKLDY (Self-control)

NOBHNITAILANAULAS (Self-control Theory) Qﬂw”@umLﬁaa%uwuﬂa’i’mﬁlﬁ'}majwqaﬂﬁuﬁvlajmm:au
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wazainldnilafanafiannanluszozen wadisanasasnumnfansuifanuiesuudwnediia wu ns
Fosiusnriwgasmeaawlad T lddmadnsswlifon g wu masuwmIwin midunissduidue snagees
(Van Wilsem, 2011)
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3.2 ANNAFIWNIIVY
anfnsuedlanluiifsinadanauadluiTIuindeauiaa (Lench & Bench, 2012) LAzRINAGENTAARI
vasuywd laoildinisdssifiulanmanazgyifodindiainanduas (Hidajat et al., 2020) 39818130
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aniunia (Lea et al., 2009) F9gWInAIFNNAZIN TaAIh
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nInufuaniassiadauwlitunsaniduniavasnmidalnaguilnauuduinesiiia (Intemet consumer
fraud) Lﬁa{lmﬂgﬂﬂﬂﬁﬁi:@”ﬂﬂﬁmuqu@umqﬁ@‘hdawa@iaumiﬁfumiﬁwqﬁmmmu%’umwmﬁm (Risk
Taking) 4azMI2103%8 (Delinquency) TawflawndnTaaflaidaus Anldgasginssu (Holtfreter et al., 2010)
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aaan1suadlanluwudf (Optimism)

. A ¢ a & . a ¢ da o a &£
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(Similarity, experience and opportunity related to trust)
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sianltlumalienzilunuisoiide nslianzdninanasidadunigm (Multiple linear regression) u
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p-value NTEaNINNIALYINNL 0.05

NATBINTAATIERNNTRADEY WU aulsBase Ae andnsuadlanluldd wadnssnsuanuiss anw

@ = & Ao o ¢, Y & I ' % a
aauaas Uszaunsal uazlamansunuidaanytinedae delosdannmadawsanududiugs mazia
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ldun aadnsnadlanluid@ NeAnITNTUANNEDY ANuAT8afs UTeaunsol wazlanmansunusdaninu
119la dezlosdannmsfaiwsanauidusinas nsacfia NMINAIANNTIUE LAZAUFLAINYEINTTYN
7INTTW UAZMINILANAKLAINTEALBEATY p o8N 0.05 Iianuiiulsvasdulian R?=0.607
4 Qs a A€ L a o a ] ] o >
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a ) a @ @ 'Y = & Ao o &,
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ANNICLLE LLE‘]Zﬂ’J’]ﬁJﬁ:ﬂ’lﬂ‘ﬂadﬂ’]‘i‘ﬁﬁﬁqﬁﬂiﬁ&l Wiy 0.158 LLE]:@T’JLL‘LJ?H'W‘F]’J‘]JQ&J@]%LEN Wiy 0.096 GTGLLﬁGlGSL%

AN 3 uaz 4

A79N 3 Regression model

Sum of
Model df Mean Square F Sig.
Squares
Regression 19.568 6 3.261 44.508 0.000°
Residual 12.677 173 0.073
Total 32.244 179

TN 4 Namﬁmi’]zﬁaﬂﬁLLa:wqﬁmmﬂﬁ“qaﬁ@m’mnmﬁuuul,l,wa@lw asuaanlal

Unstandardized | Coefficients Standardized
Model t Sig.
B Std. Error Coefficients Beta

(Constant) 1.147 0.210 5.474 0.000
aafnIuadlanluudd 0.136 0.031 0.228 4.448 | 0.000
WOAnIINTLAMULELS 0.131 0.023 0.301 5.765 | 0.000
ﬂ?ﬂ&lﬂﬁcﬁﬂﬂﬁx‘l 0.202 0.029 0.379 7.009 0.000
Uszaunsal uazlanad
sunNusaaaylinela
ﬂiﬂﬁ’ﬁﬁﬁl’mﬂﬂilﬂmwﬂl 0.105 0.026 0.219 4.077 0.000
ANV T naInan
NNIFLN NINAIAN 0.158 0.033 0.255 4732 0.000
ATTHF LRTAINFEAIN
P8IMININTIY
nMINIUANAKLDY 0.096 0.023 0.209 4.143 0.000
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NN32197%e (Delinquency) i'suﬁawqansmﬁ'hiﬁﬁuﬂ ﬁﬁ']vlﬂgia'mmumsiu (Holtfreter et al., 2010)
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