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Signing Among Individuals
Patcharaporn Jittakam*

*Correspondence: patcharaporn-jit64@tbs.tu.ac.th doi: 10.14456/jisb.2024.11

Abtract

This study aims to examine factors influencing behavioral intention to use digital signature system for
agreement signing among individuals by apply the Unified Theory of Acceptance and Use of Technology
(UTAUT), Trust and Perceived Risk as a conceptual framework for this research. This research is quantitative
research; data were collected via online questionnaire from 163 samples who have an experience of using an
electronic signature and basic knowledge of digital signature. Collected data were analyzed by SPSS. The
result reveals that effort expectation, performance expectation, social influence, price value and trust affect
behavioral intention to use digital signature system for agreement signing. The study result also confirms that
greater level of trust of service provider influence lower perception of risk. From the results, service provider
will be able to use it to improve system and service. Moreover, this will be beneficial for government agencies

to educate and promote the use of digital signature.

Keywords: Digital Signature; Electronic Signature; Digital Signature System; Unified Theory of Acceptance

and Use of Technology
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Sinnsafingn lesunissuses m’mamsﬂ,maﬂmimm:"lxislﬁmw%imusT:u’mLL@iﬁmminﬁa:ﬁﬂﬁQ’l“ﬁmu
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ANANATII IUANUNENBNY (Effort Expectancy: EE)
(% of Variance = 4.430, Cronbach’s Alpha = 0.832)
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viulunIasnusy
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aNTwan1dsIau (Social Influence: Sl)
(% of Variance = 4.813, Cronbach’s Alpha = 0.788)
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LLSdﬂdlﬁlﬁmmmeamwﬁu (Hedonic Motivation: HM)
(% of Variance = 7.472, Cronbach’s Alpha = 0.831)
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uAnINszuLasaslaTafina lunsswusygINey
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MIRBLTUAIVA b IaIN R Y A AL AL

¥a¢i131A1 (Price Value: PV)
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anulingda (Trust: TR)
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USMINUATINAIaRII 16
YUAAIHIRUSNNI T U IaN U aTafariaaziainy

TR2 | 4 . ° 3 ) 4.32 0.947 0.911
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TR3 | . . ® o 4.29 0.901 0.906
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MITUFANULEDY (Perceived Risk: PR)

(% of Variance = 8.831, Cronbach’s Alpha = 0.827)
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mi%'uj’mwmﬁ'm (Perceived Risk: PR)
(% of Variance = 8.831, Cronbach’s Alpha = 0.827)

YINWAAIITTLURIAN Uﬁa%aaﬁﬁaﬁiamaﬁﬁagamum"’n:

PR3 212 1.124 0.848

%’ﬂmﬁauﬁwqa

auadslalunisliuimaruuaimeilaTadinialumsswmusan (Behavioral Intention: BI)
(% of Variance = 3.377, Cronbach’s Alpha = 0.719)

YumamyainazltusnsszuuaIan st atafanaluny
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VWb BNZlTUSA TS UURIN o H o TaRIN A NI Tad
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